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ABSTRACT 

This article describes the flow of ideas that resulted in factSpread (a nonprofit 501c3) and its associated 
open source journal, both dedicated to education for citizenship. The journal is formally called Policy 
Information Dissemination. The company seeks use advertising to inform average, busy citizens about the 
important issues of the day, i.e., it is like Schoolhouse Rock except more topical. Our organization seeks to 
have the most transparent and effective processes possible for determining WHAT TO SPREAD, HOW TO 

SPREAD,  and specific FACTS TO SPREAD. We hope that you will submit contributions (using this article as 
a formatting model) addressing any of these three items. Submissions will be peer reviewed, and, if  
accepted, published quickly. 

1 INTRODUCTION 

Figure 1 shows the flow of ideas explaining 
why we founded factSpread and this journal. 

We may all take pleasure in information that 
makes those in different political tribes seem 
weak or foolhardy. Yet, this “otherization” 
leads to poor thinking (Jacobs, 2017). The 
visual and for profit nature of media noted by 
McLuhan (1997) shape these messages are 

often of short term importance, personal in 
nature, and lead to media fragmentation and 
tribalism. 

Yet, even before the age of internet and 
Twitter, the U.S. electorate was known for 
ignorance and anti-intellectualism (Somin, 

2015; Carpini & Keeter, 1996). Information 
warfare and social media analytics seem to be 
making things worse by contributing to “post 
truth” (Singer, 2018; Kakutani, 2018)   which, 
in turn, promotes even greater tribalism as 
well as lower voter turnout (see Figure 2).  

Another possible sign of fact-resistance 
or disinterest is that currently fewer voters are 
changing their minds between elections with 
only 1.5% voting for Obama, then Trump, 
and then a Democrat in 2018 (Democracy Fund Voter Study Group). Politicians seem to be doing less and 
less to educate those who do not agree with them and more to turn out those who already agree (although 

Figure 1. The flow of ideas which led to factSpread. 

Figure 2. Turnout by ethnic group in the U.S.. 
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turnout continues to decline). The “old ideal” 
of politicians who educate, the current case of 
politicians who motivate only, and the vision 
for factSpread are shown in Figure 3. 

Moreover, whether you feel trade and 
immigration are the greatest challenges or 

climate change and inequality, political will 
(not technology) is arguably the biggest 
constraint in dealing with these problems. We 
seek a transformation of the U.S. electorate 
using advertising to increase the public’s 
informational endowment and engagement. 

The U.S. was arguably the “smartest” country 
at its founding, during World War II, and 
during the space race. We believe (hopefully 
not too naively) that the U.S. can be the 
smartest again. This hope is not partisan by 
intent. Democrats, Republicans, and 

Independents can become smarter 
Democrats, Republicans, and Independents respectively. 

2 AREAS OF SCHOLARLY INTEREST 

We welcome contributions relating to the following topics: 
WHAT SHOULD BE SPREAD – Carpini and Ketter (1996), Somin (2015), and others have proposed 

information about what U.S. voters “should” know. We welcome principled and (ideally) quantitative 

and data-driven approaches to determining what information should receive the highest priorities. 
HOW SHOULD IT BE SPREAD – Singer and Brooking (2018) relay how advanced social media analytics 

techniques (and dirty tricks) have influenced (mostly negatively) electorates in democratic countries. 
We seek practical help in using social media analytics techniques to build a resilient, knowledgeable, 
and engaged electorate. and  

FACTS TO SPREAD –Samuelson (2019) provides a good model for explaining what we, the public, should 

know about important issues, in this case, epidemics. His writing is concise and well-sourced. He 
addresses the problem, what others have done, and what is still to be done. 

3 DISCUSSION 

Our organization, factSpread, reached almost 300,000 
viewers in 2018 (our first year) and expects to reach over 1 
million in 2019 using advertising and analytics. Of course, 

almost any startup has a long way to go to become an 
admired organization like the ones highlighted in Figure 3. 
We admire Factcheck.org for having so much good will that 
its donors are willing to be on its website. We admire Snopes 
in part because it is trusted enough to debunk fake news in a 
useful way. Also, it is our understanding that WebMD uses 

smart experimentation to interact effectively with its 
stakeholders. We hope that, with your help, we can have 
comparable achievements. We can increase turnout, 
counteract media fragmentation and information warfare by 
adversarial participants, and build the political will to address our biggest problems. 
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Figure 4. Selected admired organizations. 
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Figure 3. Vision for a more united and educated electorate. 
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